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Kako odkritl bistvo v
kompleksnih omrezjih
dobljenih z metodo verizenja

Vanja Govednik




Verizenje?
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Zakaj verizenje?

V¢asih so bile kategorije
jasno definirane; temeljile so
na lastnostih izdelkov

(" Pojavile so se oznamcéeni )

izdelki pozicionirani na visjih
nivojih: nivoju koristi in

8 vrednot J

=

=0

:

as )
Koristi & vrednote so postale

osnova za
% pozicioniranielkomunikacijo)
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WRIGLEY

Choose a Brand %

Benefils of Gum
| Nutrition Infarmalion
' Mint Production

| Whatl Gum is Made Of

Oral Healthcare Progghm

Primer

HOME | FRODUCTS | ABOUT US | CAREERS | INVESTORSE | KIDS | CONTACT | WORLDWIDE

Products \‘!‘@;

Great Taste, Exceflent Quality
Wrigley iz home to =ome of the world's best- Just Brushed
knowen and best-loved chewving gum brands. G|GEI‘I Feeli
whether stick pellet or tab, sugar or sugarfres, ng
thie geerthing all our brand=weg in common is Though it's been

& Wrigley promize of gquality . 'z Ngromize we around in Europe and

keep milions of times every day. the Middle East for two

decades, Orbit just
made its United States

Taste
Juicy Fruit, Wrigley's Spearmirt, Doublemint,
Extra

Breath-Freshening
Winterfresh, Big Red, Eclipse

Eclipse Flash

Oral Care
Crhit White, Orbit, Freedernt

wellness
Airwwaves Alpine
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Kako veriziti?

Veriga sredstva-cilji

Kvalitativni pristop Motivi pri nakupnem odlo&anju
Pogloblieni intervju o
giob] : Komunikacija
temeljno Pozicioniranje Samo-
vprasane - aktualizacija
. : < &
Zakaj vam je to T = Vrednote ?
s = 0 - o
pomembno? S N
o L Sluzbene
. dolznosti
Verizenje ?
Reynolds, Guttman = Bolj§a miselna
(1988) 8 koncentracija
=
< Vzame veliko Casa ?
S Draga Hra
g g — Koristi pomiritev
Q| Generalizacija T
. Hiter u€inek
Lastnosti
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Metoda asociacijskih vzorcev

sHofstede, 1998
sKvalitativna in kvantitativna faza

Attributes

Benefits
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Meat good for diet Values g ~ 8 cc,)cs
| know what | bought Safe future B
Good for the digestion Self - control
Saves time Happiness
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Sturkturno determinirano verizenje

=Korenini, Batagel}, 2001
=Kvalitativha in kvantitativna faza
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Alternativni pristop

Kvalitativna faza + literatura
*32 lastnosti
47 koristi
29 vrednot
_ J

/ \ / Identifikacija verig > 3 \

Razlika od Hofstedejeve metode elementov (matrika koristi-

- Brez matrik . CO”StI')d cekrite” elemente |
- ‘Inteligentni’ CAPI sistem vorige e cemene
- Pomembnost elementov « Identifikacija pomembnih

* Relevantnost povezav elementov in relevantnih

25 anketirancev za test povezav

\ / K Visja vpletenost anketirancev/
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Pomembni elementl

attribute import. benefit import. value import.
probiotic 5.7 [ healthy 6,9 | [heath 79 |
with fruit pieces 57 tasty 6,6 pleasure 6,8
Trait 5,0 instead of light meal 6,2 freedom 6,7
no additions 51 of higher quality 6,2 competence 6,6
information on the packaging 5,0 is good 6,2 internal peace 6,6
liquid 4,8 easily digestible 58 honesty 6,5
containing vitamins 4,8 is refreshing 58 self-respect 6,4
medium packaging 4,8 for every day 57 love 6,3
attractive packaging 4,6 for snacks 5,6 happiness 6,3
low price 4,6 natural taste 55 independence 6,2
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Umetnina na individualnem nivoju

Q

f f ® -
revealing new things ' °© = L ]
i i to offer guests attractive packagin .
- ) ) contains cereals |ow price LESEticn beauty fbictic 8 P 9NY " for the evening
mﬂ:hum packaging ° Y | courage o
containing vitamins @ sweet el e el immlyy ) / C e : e happiness
filling of higher quality light creamy good for veins g freedom ®
o . . ® comfartable Iifeo big packaging
good for my image  Plastic bottle compact P heightens immunity increases yoghurt's image. responsibility
@ thirst quenching . e
competence L] is good for breakfast g Slovene
L 2 @ i - instead of dessert b . ® save money
good for childrenfor special occasions fauR used easily durable
(o) — Pletratop
f lo 4
opened easily S - N

@cpropriate to take into the

does not go off c
~ & ® / I contain calcium
independence Iz (== ",//‘ L
iy !
. .«\ \ tetrapack
i == ®
o . glves ensrgy nature friendly g
family care hutt b
no hurt bum
® °
used when preparing a meal etk | creas
e
b
L pleasura
| enjoy it
L
with fruit pieces (=]
social acknowledgment
. . n .
" 0o fat for snacks lihlldren like it
purity - is refreshing | support home industnghorter expiring date
@ sour bt .
less fatty P for frequent use - multipack
@
appropriate for diets i . trade mark fruit o
creativity @ gPoliteness self-control
ecila“t small packaging . Ihlonesty information on the packaging o
q ¥ o O longer expiring date better for the sto
self-respect fet o - i o .
SEE Y help sense of belonging joy -
- - no additions thick
® it can be easily mixed with other [=elipalistzEess . t.t
@ famous foreign brand b @ o d = . asly
helps keeping the figure has fruit at the bottom acceptance [ SOy iy internal peace natural taste

—values e — benefits e - attributes
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The Matrix revisited

pature friendly

Saro ) revealing new things
D happiness
 acceptance
‘D sense of belonging
> safety
© health
. 4~ liberation

/",(J family care
“. self-respect
---- é@ internal peace

/ / /9" ¢-O beauty

> feeling of success
= @;’% pleasure

i comfortable life
==~ .a O social acknowledgement
Q?‘C freedom

> equali
S e self-cotxtrol

honesty
) responsibility

%- purity
. O politeness

' \(, love




Kako najti relevantne verige izmed > 1

milijon moznosti

4 )
» Elementi v verigi morajo biti

pomembni

Kriteriji za » Povezave med elementi morajo biti
definiranje smiselne
smiselnih verig

» Isto verigo mora izbrati veliko Stevilo
anketirancev

Poseben » lIzpise verige, ki so v skladu z
software zgornjimi Kritertji

» Z omejitvami: najmanjsa
pomembnost, smiselnost, frekvenca,
L dolzina verige )
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Kako najti smiselne verige

1 milijon

freq
38%
38%
27%
27%
27%
23%
23%
23%
23%
23%

179 verig

19%
19%
19%
19%
23%
23%
19%
19%
23%
19%
19%

importance
95
90
89
90
81
82
88
76
81
82
90
93
90
85
71
71
83
84
73
93
88

relevance attribute

99
96
98
94
96
98
93
100
95
95
97
94
97
97
95
98
97
97
95
89
97

probiotic

with fruit pieces
no additions
with fruit pieces
with fruit pieces
probiotic

fruit

with fruit pieces
with fruit pieces
with fruit pieces
with fruit pieces
with fruit pieces
with fruit pieces
with fruit pieces
with fruit pieces
probiotic

with fruit pieces
probiotic
probiotic
probiotic
probiotic
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value

health

health

health

health
pleasure
independence
health
pleasure
family care
health
pleasure
health

health
independence
competence
health
internal peace
self-respect
health

health
happiness

benefit 1
healthy

healthy

healthy

of higher quality
tasty

healthy

healthy

is good

healthy

natural taste
healthy

easily digestible
healthy

healthy

healthy

good for digestion
healthy

healthy

good for digestion
of higher quality
healthy

benefit 2

of higher quality

healthy
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Pomembni rezultati

Lastnost “vsebuje koSCke sadja” se povezuje z zdravjem v enaki
meri kot lastnost “probioti¢ni”

Values [ Zdravje } [ Zdravje }

Consequences / [ Je zdrav } [ Je zdrav }
Benefits
: Vsebuje
Attributes Fiolsigs koséke
ticni

sadja
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Pomembni rezultati

Primer Activie = visoka smiselna veriga z manj pomembnimi
elementi je koristna za prepricljivo zgodbo

"

. Discover the new =i
generation of yogurt with

probiotic !

=
culture! [ sezirav
&3

o ‘
= (:E? ~ « |
AE S ‘\m } )..‘:‘L,

What is Activia?  Probiotics  Your Digestive System

[Probiotiéni
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Pomembni rezultati

Ce pogledamo vseh 179 kombinacij: probiotiéni je omejen na
vrednote, ki so povezane z zdravjem; vsebuje kosC¢ke sadja pa se
povezuje tako z zdravjem kot tudi z uzitkom, svobodo...
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Pomembni rezultati

Drugacna slika najbolj pomembnih lastnosti, koristi in vrednot

Brez - iew s : Vsebuje
dodatkov Probioticni Sadni kosqke
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Sklepne misli

Gosta omrezja so skréena na smiselno mnozico verig, ki so
neposredno uporabne narocnikom

vpleteni anketiranci = veéja veljavnost izsledkov

Metoda odkrije verige, ki jin kvalitativni 0z. prejSnji pristopi niso uspeli
odkriti

Poznane so verige posameznikov: MOZNOST SEGMENTACIJE

Verizenje je omogoceno na vec€jem stevilu anketirancev + bolj ]
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Trzaska 2
SI-1000 Ljubljana

> Slovenija

+386-1-241-00-66

Info@cati.Si
TRZENJSKE, MEDIJSKE, DRUZBENE L
RAZISKAVE IN SVETOVANJE, D.0.O. w

P

.-ESOMARH GAZELA 2003
=

The Wosld Association of Research Professionals

SPSS ¢lani zdruzenja Gazela
partnerji ESOMAR 2003
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