Maketing S€ spreminj a

“Disruptive” mar ket i ng
vasa sedanjost in prihodnost

S a SmBevski
PristO p

1 5 jun 2011



Al i pa tudi ne..

A Dejstvo ostaja:é(?SO/OZé SK 1 f 2dz
2Rf 26A 080 SsestaynraAEs G2 S
marketingas & OANDSY {2y
FfA RNXYzZAII 6yA 20ft A1 A0



Zato panUUIdogaja...



Evalvacija 4 P (je to res?)

PI’OdUCt Solution Customer Involvement Vpletenost
PrOmOtion Information Communication Interaction Vidnost
Price Value Cost Initimacy Vrednost
Place Access Convinience Influence Videnost
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http://www.youtube.com/watch?v=fm3BwqueTAk&feature=player_embedded

Dogaja SOCialni Sentiment

A Twitter => Napoved bOX—ofﬁce pl’lhOd Ki (Hewlett Packard)

A Facebook> Napoved t raJ a nJ a razmerja (Interaction designers David McCandless and Lee Byron...
The majority of break ups occur three times in the year: in the weeks leading up to spring break, right before the start of the

summer holiday and a few of weeks before Christmas)
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Find your friends
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&), Who's here because of you?
Track your invites
E Connect on the go
Try Facebook Mobile
2 sec 8 - Like - Comment - Share
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Joseph just bought a cow and a donkey
8 ' Lke * Comment
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http://www.youtube.com/watch?v=vZrf0PbAGSk
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3 michael arrington posted a blog post on TechCrunch
May 1 Crunehletwork: Wating List, Anyone?

36 minutes ago - Comment - Like - Hide - More
Q Wow, something finally on the East Coast, | should be breaking my neck to make this! - Anthony Farria
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L Goodreads [ michael arrington posted a blog post on TechCrunch
UbraryThing Goagle Now Offering Mobile Banner Ads

Miscellansous 2 hours ago - Cormrrent - Like - Hids - Mors

BB Armazon Wishlists & Google Tutor liked this
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ent - Like - Hide - More
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Robert Scoble posted a blog post on Scobleizer — Tech geek blogger

ampany. T - Scobleizer TV, Fast Company Live
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A 9 O l | t Of I O 8 7(y "On average, how many hours per week, if any, do you spend on social media sites or services (e.g., social networking sites such
0 as Facehook/Twitter/Linkedin, blogs, message boards, discussion forums, microblogging sites, and/or photo and video sharing

. . services)?”
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4 hours per week 4 4
uses social media 6- S hours pr week AERIERE
1 O h O u rS e r 6-10 hours per week 7 13 17 i3 13 8
p 11-20 hours per week 8 11 10 b 4
W e e k 21 or mere hours per wesk 5 ‘ G 4 4 3
Never spend time on secizl media sites or services 13 | 6 11 15 21
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Paid

Investment in ad
creation, placement,
purchasing logistics,
and management

NOVEMBER 2 Oedebnanesand BrianSalsberg, McKinsey

Earned

Leverage for
investment by
multiplying reach
and engagement
with content

Hijacked

High threat to
revenues; could
entail costs to
mitigate negativity

Owned

Investment in
content, technology,
response resources,
and management

Sold

New revenue
from selling ad
placement to
others
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http://www.youtube.com/watch?v=InrOvEE2v38

Kra Ijuje “disrupive’ ...
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Disruptive inovacija

AJe inovacija, K | “ Zzdh@) t & b’s t Vhostovhiint 1 g .
tehnol o8ki t mowvatija,kiuveljoVi progukt t o
alil storitev na mraiCd emk injae kat er

A Disruptive = doing things differe ntly: challenges/shakes the
industry

Marketing = getting customers: revenue generating

Disruptive Marketing - new methods to disru pt the
normal Way your industry gets to custsomers

Robert C. (komentar na Linkedln)



TehnOIogija e gavnivir diSruptive
Inovacije

A Plastikavs| es, Zel ezo
A Xerox in Polaroid vs digitalizacija

A Male trgovine, WQ Il Mart in Montgomery Ward (online retailer) in

Fedmart (diskont)

A Video trakovi, 8mm trak, CD in MP3
A C a s o pintesnetni iedii (tradicionalno in desctop urednikovanje)

A Fordov ! M O d eavtlszavsakeg;r ”

A Digital signagein billboardi
A Alumni in LinkedIn

AOTTTV(I PTV) in klasiéna

A GMOnStars e nz or i & rsiste, ki uporabljb GPl/iGIMtie hnol o0& ki
pomoC na <cest.i

A AravindEye Hospitalski so prvi predstavili cataract operacijev ni Zj em c
razredu

e



Disru ptive poslovni model kot

marketingmode

A Starbuckdn My Starbuckidea, t idpruptive poslovni model. Spremenil je in Vpl |Va| Na Nnava dO

Obnasamnjxa in generadjedmaumndiohacesoak, Google in
pod) ..

VirginMegastoresglaZbenl retail (skoraj je uni€il male trgovine plo
DansLe Noirrestaurant, disruptive poslovni proces (nepozaben experienceu zi vanj a hr ane)

To T

A Apple.iPodiniPads t a p/anilﬁ@erriecﬁjskopozornost,ampakdisruptivejepredvsemnov
distribucijski in prodajni kanal ( v e coxwea1 ot ne gam kapta pmee za

relacijo med Apple in zaloznikov je jasno)

A Hobbs House Bakeyyisruptiv poslovni model (n a J d r a sz\oj:)rekbinternek) I u h
Amazon, disruptive retail poslovni mode(Prlce CheCk omogoca narocCcanje z e

Nike+ disruptive kombinacija Produkta in storitev
Old Spice disruptive promocija (zabava in emocija)

LevisCurve dodana vrednost za kupca (grajenje lojalnosti)
InnocentDrinks disruptivepr odukt (vzpostavitev te ej Sega, P2P odnos
FudgeUrban, disruptive design?

SocialMedia, disruptive Marketi Ng
platforma

Po BoDoDode Bo e



http://www.youtube.com/watch?v=fD1WqPGn5Ag
http://www.youtube.com/watch?v=M_URyWFBOy4

Pojavi se problem
strukture, stratesk

(frameworka) ... Kj e zaceti ?



Recimo tu?

The Big List: 168 Marketing Trends, Predictions & Resolutions
For 2011

Jan 8, 2011 at 10:56am ET by Matt McGee

You've had a week to put 2010 in the past and start
unpacking 2011. If you're the type to do so, you've
probably already made your own marketing resolutions
for the new year, or thought about the trends and
predictions that might make a difference as the year
goes along. You have? Good. So has just about
everyone else you know in the search and online
marketing industry, and dozens of people you've
probably never heard of, too.

—_—

Fear not, we've got all their collected thoughts about

marketing in 2011 wrapped up in this year's Big List of Trends, Predictions and Resolutions.

And | mean “big" — we had about 80 links last year; this year it's mere than doubled to 168
links. That's too much to read in one sitting (or ten sittings), so bookmark this one, “like” it, or

whatever you need to do. And if | missed something really great, let me know in the comments.

Industry

1. John Battelle: Predictions 2011

2. eWeek What to Expect from Google in 2011

3. Google Operating System: Predictions for Google's 2011

4. Mashable: 6 Predictions for Social Networks in 2011

5. San Jose Mercury News: O'Brien: 11 Predictions for 2011, including Google buys Twitter,

Yahoo axes Bartz and Facebook hits the billion mark

6. VentureBeat: Groupon will become the Sarah Palin of tech, and other predictions for 2011
Paid Search

1. ClickZ: Agency Groups Predict Strong Online Ad Growth for 2011

2. Econsultancy: Expert opinion: What's ahead for paid search in 20112

3. eMarketer: 2011 Trends: Future of Online Ad Buys

4. PPC Hero: PPC- A Review of 2010 & Our Expectations for 2011

5. PPC Hero: PPC New Years Resolution

6. Practical eCommerce: 10 Resolutions for Your Pay-Per-Click Account

7. Search Engine Land: SEM Trends For 2011: What To Expect & What To Do

8. Search Engine Watch: What You Can Expect From the World of PPC in 2011
SEO
. Adotas: SEO Predictions for 2011: Local, Trustbait and Social Media Optimization
. B2C Marketing Insider: 9 Essential SEO Tips For Small Business In 2011
_ Creare Group: 2011 & The Future of SEOQ
_ hitSEARCH: Online Marketing Predictions for 2011 — SEQ Predictions

. Searchmetrics: Sacial Media Metrics and Bing-Facebook Partnership Top Searchmetrics
2011 Expert SEQ Insights

;s W

RSS: 76,461 Subscribers
Twitter: 46,364 Followers
Facebook: 19,479 Fans

Most Likes

Stay Current With Search News

® ouz @ Linkean B vouTuve

Get updates as the news happens with our

free newsletter, feed & social options

SMIX scris:
EAST 2011

NEW YORK =

Our Stories Being Liked on Facebook

PR Create an account or log in ta sez what your
Frienids are recommending,

‘Google & The Death Of Osama Bin Laden
108 people shared this.

Google Releases Alabama Tornado
Destruction Images & Maps Of Tornadoes
119 people shared this.

Facebook Launches "Social Deals” To
(Challenge Groupon & LivingSocial

178 people shared this

B3 Facebook social plugin

Search Engine Land Sponsors

» Do You Know How Your Target Audience Searches?

» eBook: Using Remarketing to Inscrease Display Ad Results

Most Tweets Most Comments

Search Engine Watch: How Will SEO Evolve in 20112

10. SEOmoz: 7 Predictions for SEO in 2011

11. SEOmoz: 5 SEO Tactics to Explore in 2011

12. SEOptimise: 10 SEQ and Web Predictions for 2011 That Will Most Likely Come True
Local/Mobile

A Wider Net 2011 Predictions for Mobile Revenue, Ads. Apps

Business Insider: 5 Location And Mobile Tech Predictions For 2011

Mobile Predictions For 2011

©

Business Insider: Five L
ClickZ: Mobile Prophecies
eConsultancy: Four ways 4G will impact mobile marketing in 2011

eMarketer- 2011 Trends: Major Mobile Promise in Europe

EnterpriseMobileToday: Top 5 Mobile Trends for 2011

Juniper Research: Top Ten Wireless Predictions 2011

Bryson Meunier: 2011 SEO and Mabile Industry Predictions

Mobile Marketing Association: Mobile Marketing Association Outlines Top Ten Mobile
Marketing Trends To Watch In 2011

11. Praized: My Ten 2011 Predictions in Local and Social

12. RCR Unplugged: Predictions for the world of mobile in 2011 part 1

13. RCR Unplugged: Mobile predictions for 2011 — part 2

14. Siliconindia: What's in store for the mobile market in 20112

15. Small Business Computing: The Top Mobile Trends of 2011

16. Telmetrics: SEM Churn Levels to Stabilize in 2011 Says Telmetrics in Annual Local Search
Trends Forecast

Yankee Group: Yankee Group's 2011 Predictions: 4G Emerges Slowly But Changes
Everything

Email

Soo~No o s ®Na

i~

Business Computing World: 5 Email Marketing Predictions For 2011
Entrepreneur: s Your Email Marketing Ready for 2011?
MarketingVOX: 2011: The Year of the Social Email Inbox
MediaPost: Email Trends For 2011 And Beyond
. MediaPost: How Email Marketing Will Evolve In 2011
. MobileStorm: Email and Social Media Marketing in 2011
Social Media Today: 17 Resolutions for Email Marketers (Mobile & Social tool)

N® s s

Social Media

451 Heat: Top Social Media to Watch in 2011

AdAge: Five Organizing Principles for Social Media in 2011

Agile Dudes: 6 Social Media Trends for 2011

B2C Marketing Insider: 2011 Trends: Make Your Corporate Site A Social Media Hub
Rohit Bhargava: The Top 15 Marketing & Social Media Trends To Watch In 2011
ClickThrough: Social Media Marketing Trends for 2011 — Part 1

ClickThrough: Social Media Marketing Trends for 2011 — Part 2
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http://searchengineland.com/big-list-168-marketing-trends-predictions-resolutions-2011-60671

» Register now, save $500 off SMX East - NYC, Sept. 13-15
» Improve Link Popularity and Drive Relevant Traffic
» Adobe Suite & increased revenue through automation

Advertise With Us

Got a tip? Contact u

Trying to get uptospeed
on $EO, PRC, search

neanly five yecus of content 2

all caretully organized. -~ 4

Getapeess and many
M Search Engine Land
1 Conferences

other benefiis with
premium membershipl
£

Search Engine Land produces SMX, the Search
Marketing Expo conference series. SMX events
deliver the most comprehensive educational and
networking experiences - whether you're just starting
in search marketing or you're a seasoned expert

SMX Site » | SMX Difference » | SMX News »

- =P b |
'\?

Click to see SMX Conference Video

Join us at an upcoming SMX event:

>] SMIX East - September 13-15, 2011

*) 8MX Stockholm - September 19-20, 2011
*] SMIX Melbourne - November 15-16, 2011
>} SMX SoLoMo - December 5-6, 2011

>] SMIX West - Feb 28 - Mar 1, 2012

»] SMX Munich - March 27-28, 2012

*) SMX Toronto - April 2012

*] SMIX Advanced London - May 2012

>] SMIX Paris - June 2012

>} SMX Advanced Seattle - June 5-6. 2012
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Dimsi je COO||V||Tjev Delta model

The Triangle

System Lock-in

_KONVERGENCA

Fokus n&komplentarja
Total Customer Solutions Best Product

F

Mission of the Business ¥

* Business Scope

+ Core Competencies e«
|

C 27 A
[ ° X\ YV

Competitive Posmon es¥m /Inﬂﬁtn Structure

Actlutlest ive » External factors determining
proﬁ S‘(% industry attractiveness
St at e AW\ |
|

pozicioniranje %( .
. “e Business
\(\ The Strategic Agenda

C21dza VyI L G NBokuy raprodukt | l .

Innovation Operational Effectiveness

]

Customer Targeting

Adaptive Processes
Strategic Agenda




cvent
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framework

Engagenentst r

A

Marketing platforma, strategki framework

SOl MBI, epls: Medle: erEnE, | Produkt Brandirane vsebine Brandirane storitve
free, earnd and paid media .

Redne promocijske in prodajne

aktivnosti, kampanje => Taktike in orodja za vzpostavitev trajnega relationship med brandom in cilino skupino

h.

Meaningfull Engaging Experiences, [ . .. - .
Storytelling =X Vzpostavitev mo| an in jasno definiran Brand Experience

ENGAGEMENT & UGC VSEBINE

Potrognik, Uporabnik, Ambasador

) g,

Engagement Loyalty Platforma
CRM (PSM)

SmartMarketing


http://www.youtube.com/watch?v=Hzgzim5m7oU
http://www.youtube.com/watch?v=SyGOjKNO14s

T
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Namesto “hvala” presojice...

Podjteje .J E medij. Interno postane eksterno.

V budget splitu mora bit kOS Zd social media in engagement aktivnosti. SM postaja eden od osnovnih
virov analitike (sentiment, behavior)

B2C in B2B se prelivata v BZ P (to person, to people...) .

Eksplozija digitalih “media to 80" mobile in IOcatIO n based marketing sta eksplodirala

Se 100t i Emonitéinganikiodegmkngacijai s k a n P@da]tik@vna |ntegraC|Ja.
Povsod €-COMmMerce

Video marketing, video povsod, VoD, SOCia I TV

Gradimo Engagement LOylaty Programe (ELP, razvijajmo ambasadorije, evangeliste podjetja)

Marketing se MORA ukvarjat z I'a ZVOJ €M in razumet f| Nance

Kampanje so mrtveplatﬂCQrmEivijo mar keting

\V4
Raz mi ékj aO mn V e r ,rga mepromtosttormjo izZgidja (tudi co-marketing)



