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!ƭƛ Ǉŀ ǘǳŘƛ ƴŜΧ

ÅDejstvo ostaja: ά75%ǾǎŜƘ ƪƭƧǳőƴƛƘ 

ƻŘƭƻőƛǘŜǾ Ǿ ǇƻŘƧŜǘƧŜ ǎƻ sestavni del 
marketinga όǾ ǑƛǊǑŜƳ ƪƻƴǘŜƪǎǘǳΣ Ǿ ǘŀƪǑƴƛ 
ŀƭƛ ŘǊǳƎŀőƴƛ ƻōƭƛƪƛύΧέ



Zato pa fuuuldogajaΧ
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Evalvacija 4P(je to res?)

4P SIVA 4C 4I 4V

Product Solution Customer Involvement Vpletenost

Promotion Information Communication Interaction Vidnost

Price Value Cost Initimacy Vrednost

Place Access Convinience Influence Videnost
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SpremembasredineάƳŀǊƪŜǘƛƴƎ funnelέ-a 
*Forrester, avg 2007
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SpremembasredineάƳŀǊƪŜǘƛƴƎ funnelέ-a 
*Forrester, avg 2007



7

BroadcasterjiΧΣ ambasadorjiΧΣ ǑŀƳǇƛƻƴƛΧ
*povzeto po Don&HeidiShultz



Dogajamatematika in fizika

GoogleҐҔ ƻƪǳȌŜƴƻǎǘ ƎǊƛǇŜΣ lokacija in timing

FacebookҐҔ ƴŀǇƻǾŜŘ ǳǎǇŜǑƴƻǎǘƛ volilnih kandidatov (v 19kandidatur81%ƴŀǘŀƴőƴƻǎǘ ƴŀǇƻǾŜŘƛύ

RecordedFuture, iskalnik, ki napoveduje ŦƛƴŀƴőƴŜ ŀƴŀƭƛȊŜΣ brand

monitoringin napovedi, analiza konkurence, osebe itn, itn..
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http://www.youtube.com/watch?v=fm3BwqueTAk&feature=player_embedded


Dogajasocialni sentiment

Å Twitter => Napoved box-officeprihodki (Hewlett Packard)

Å Facebook=> Napoved trajanjarazmerja (Interactiondesigners David McCandlessand Lee ByronΧ 

The majority of break ups occur three times in the year:in the weeks leading up to spring break, right before the start of the 
summer holiday and a few of weeks before Christmas)



Dogaja (nov) behavior
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http://www.youtube.com/watch?v=vZrf0PbAGSk
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wŀȊǳƳŜǘƛ ƳƻǊŀƳƻ aŀǘƧŀȌŀ ƛƴ ƴƧŜƎƻǾ 
ȌƛǾƭƧŜƴǎƪƛprostor



Ne smemospregledatǑŜΧ

Å9 out of 10 (87%) 
online adults use social 
media

Å Highest percentage (22%) 
uses social media less than 
1 hour per week

Å Highest percentage of 
18-34 yr-olds (17%) 

uses social media 6-
10 hours per 
week



MoramoseprilagoditƛΧ

bh±9a.9w нлмл ω 5ŀǾƛŘ EdelmanandBrian Salsberg, McKinsey



GatoradeMission Control

άto take the largest sports brand in the world and turn it 
ƛƴǘƻ ƭŀǊƎŜǎǘ ǇŀǊǘƛŎƛǇŀǘƻǊȅ ōǊŀƴŘ ƛƴ ǘƘŜ ǿƻǊƭŘέ

*Mashable.com, avtor Adam Ostrow
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