Postavite infrastrukturo za uporabo
druzabnih medijev - domaci in
mednarodni pristopi

Jasna Suhadolc

Marketinski fokus, januar 2010
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WE FIND YOU
FASCINATING.

OH, YES. EVERY

LITTLE THING
YOU DO IS

INTERESTING,

KNOW

I DIONT | [ HEY, I
THAT.

MAYBE YOU SHOULD
USE TWITTER TO
LEAVE US LITTLE
MESSAGES ABOUT

ALL OF YOUR DAILY

ACTIVITIES

Vi

IT WOULD MAKE
US FEEL CONNECTED
TO OUR LEADER, AND
DARE I SAY, MORE
MOTIVATED.

\

I ALREADY FEEL
AN TMPROVEMENT
IN MY QUALITY OF

IN THE
PARKING
LOT. NO
NEED TO

WHERE'S
IDIOT
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[etalska nesre¢a v Amsterdamu

Amsterdam plane crash first reported on Twitter | NowPublic News Coverage
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Potres v Haitiju

l:wihker

http: / /twitter.com/nytimes/haiti-earthquake

Aol i

Reports from individuals, news orgs, relief agencies in Haiti
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Cluetrain manifesto

* “11. Ljudje so vomreZenih trgih
hitro ugotovili, da dobijo veliko
boljse informacije in podporo
drug od drugega, kot pa od
prodajalcev. Toliko o

ciuetrailn korporativni retoriki dodajanja
manifesto vrednosti standardiziranim
izdelkom.”

the end of business as ususl

virtuo



el T O ENLGaee TWWY WY BEULALLAY T [Weoh |

theodoioud

bloc 4 O plxogog
P m '\Ln‘\()U a e o
gathier MY o oyog R 44 standpoint meebo . Il

N Fropprl, @ seters dﬂhﬂlﬂﬂ] & whngn ammnwmf (iKarma emeome Suese

@D memeorandum b lesdartu
supr% L0 T wer e @)_Jj\}_ a F‘ndor} al "11"_] " g()FFICE ‘

€ AllPeers @ hm-- - blogbeat lhn- m vSocial | i~ o wink
YQ Wt SOXY G reael) ‘omnm Devemsey 000" @

REAMLOAD Fa-da Lishy il
(L2 Resshy o BamuNC L . A
H . \ . teant

natiietex!  CONGOO Pooimcen — 0 T TR )
M f"(kr \"‘h m . 930 sminfo C '\‘»I"OQ" Wikwran M x

o B | oo 3 NN Do | QUmeds F2Q.

Yub.com ¥ Q% Newsalioy ® © Allmydata bicom
abbrecom hawd - - é] ; o 5
SR Gieast eomomy “"ha' JafMbo ClipShack
webday ORI Noodly widr diigo | Lo Xrive &
V!ll\lﬂ,ﬁ m o delicio s *uln AlmondRocks \ Tagyu I m Simpy Gtalkr
LGS0 cgoSurf m [imble t’m" “GSQUI00:  picturacioud
# Clipfire < Bnsecars A rwote
B _ w ™

Lexxe :
Ym.ﬁ Mt s ehpack (:M "

I 1y et i —y—— mx,r_zf.' ?___x_!_‘_g
Virtuao




Spremembe...

e Kontrole ni vec¢
* DeleZniki so online ;

* Sploh veste, kaj
govorijo o vas?
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- Klju¢ni principi pri uporabi
druzabnih medijev

...pri povezovanju s porabniki, mediji in strokovnjaki

* Bodite odkriti Eunikker
* Spostujte preference _
Wl flickr

* Ne prodajajte, pogovarjajte se!

- - | ® [y i f'a
a" delicious i;i’ olldes‘hare
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Uspesna bodo podjetja, ki:

Vec¢ komunicirajo neposredno pred druzabnih
medijev, manj prek agencij in tradicionalnih medijev

Vedo, da uporabniki pri¢akujejo ve¢ kot “oddajanje
informacij” (broadcasting) na druzabnih medijih

Bodo razumela, da je uporaba druzabnih medijev tek
na dolge proge

Twittering is like hugging. Just because
it's hard to measure the return on
investment doesn't mean there isn't
value there.

Reply Retweet

Zopposi  £dPPOS
CEO Zappos.com CEO -Tony
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Uporaba druzabnih medijev

* Visoko na SERP (search engine results page)

* Vpliv tudi na tradicionalne medije

\ ¢

* Imate strategijo online komuniciranja?
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/ 4 pomembna vprasanja pred uporabo
druzabnih medijev

e

Kaksni so moji cilji?
Kdo je moja ciljna javnosti?
Kdo predstavlja mojo blagovno znamko?

» Wb

Kako bomo merili uspesnost?
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. Nasveti
Krizno
komuniciranje ]\ /{ Popusti
Raziskovanje Pogovori z
trga \ delezniki

Nagradne [ Pomoc

igre uporabnikom
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Razlogi uporabnikov

Reasons for Friending or Following Companies
Through Social Media According to US Consumers,
December 2009 (% of respondents)

Max Daily Total
connectors* users

Learn about specials, sales, etc. A% 65% 4%
Learn about new products/featurasisarvices &1% a1% £2%
Entertainment—Ffunny or insightful 37% 3% 35%
Company culture, environmental 8% 41% 30%

rasponsibility, workers' policles, ete,

Note: n=1,314; “respondents with mare than 500 social connections
Source: MarketingSherpa and Survey Sampling. "Popular Media Study.”
fanuaty 12, 2010

TodE0 wanaLefarketer com
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Frank Eliason (comcastcares) on Twitter =

'\:/D’ (’E\) CZ) (,;k) hj a @ ( http:/ /twitter.com/comcastcares @1{1 ) = G" Goog
Most Visited ~ Getting Started Latest Headlines » Read Later
™ @ kniiga +

.1 Frank Eliason (comcastcares) on T... H + [
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o

3 1® A

g&%@r .4 ~ Home Profile Find People Settings Help Sign out
Name Frank Eliason

Location Philadelphia, PA
Web http://www.comcas...
Bio Senior Director, Comcast
National Customer Service
Email:

We_Can_Help@cable.comcas

N r.com
+ Following @ & E Listsy  fv

37,693 37,619 759
Hil My name is Frank Eliason and |

am a Senior Director of National following followers listed
Customer Service Operations for

Dl e Togm sl S | will be heading to Nashville in e 0
A August! Check out more about the Favorites
oo it Big South Social Media Summit o
Ussful Comeast Links http://www.bigsouthsocialmediasu i S
www.Comcast.net about 8 hours ago from wet on-twitter
wwwggr'n“:l:i:r:gmm View all
':;1:&‘;‘1.3:;?’”:? @adriangregory Email us the details ARHons

Yinina Comoastrat We_Can_Help@cable.comcast.com

B0 Bt aao message comcastcares
: block comcastcares
report for spam

from web in reply to adriangregory

What's on?
tvplanner.comcast.net
www.fancast.com

New Personal Blog Post "Is Social Media A Fundamental Shift

Personal Information s for Customer Service?" http://www.timetobefrank.com R
My Famiily Website - ! Following

eBasonfamily.info about 10 hours ago from web
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Dell on Twitter : Follow Us =N
& = e 4 % ' http:/ jwww.dell.com/Twitter v| e Q
E Itaq Getting Started  Latest Headlines )
computerand e nics f’;
technology.
More Details
Dell Offers U ommunity Sites on Ty
DellOutlet ] @ Digital Nomads : 3 - Ideas: Ideastorm
Exclusive Twitler discounts and news directly from the Dell ) For individuals thal travel their world, their country, their city, " Your suggestion box for Dell
Dell Outlet. \ ® their neighborhoad, therr office, their campus with their P st
OITHEY | Go 1o DeliOutiet Twitter AN | L kit you and others nave n mnd.
- e i
» Managed by: StefanieatDell
Blogs: Direct2Dell
DellTechCenter E‘ Read what's driving thoughts
DellOutletlE _ Official happenings from the Dell Enterprise Technology around technology and Dell.
M IRELAND Refurbished Del™ computers & electronics with ML Center wiki. More Details
with the same standard limited warranties as we do on our
e now systems. » Go to DellTechCenter Twitter
OUTLET , G, 15 Delioutiet Ireland Twitter » Written by: DellServerGeeks 22, Videos: Studio Dell
Videos, podcasts from Dell and
» Managed by: StephenjatDell members of the community
about technology
IdeaStorm More Details
New tions from Del's IdeaSt Where Your Ideas
DellQutletUK Reign. RSS
UK Refurbished Del™ ters & ek with with
m the same standard limited warranties as we do on our new » Go to IdeaStorm Twitter R\ RSS feeds from Dell
systoms. » Managed by: JackieatDell Mora Details
OUTLET » Go to DellOutlet UK Twitter
» Man: . | Dell on Twitter
anagedity: SteptisnjatDel IdeaStormAction Deli Offers, News, Blogs, &
Action taken in response to suggestions on Dell's Community Sites on Twitter
DellH IdeaStorm. More Details
ellHomeOffers : i
Discounts and deas from Dell Home & Home Office. MORE »:Go'to ideaStormAction Twitiar
eseses o BANG, LESS BUCKS! » Managed by: VidaK gﬂ'ﬂj}’,‘jgmmk
» Go to DellHomeOffers Twitter groups
5 More Details
» Managed by: AnthonyatDell ReGeneration
Join the ReG: tion: a global & dynami t a
group committed to sustaining the worid's natural o0 Dell on Flickr
DellSmBizOffers environment. Together, we’ll make a world of difference! See for yourself what's up with
Dell deals for Small & Medium Business customers. » Go to ReGeneration Twitter B:L -
» Go to DellSmBizOffers Twitter
» Managed by: Hollen_Dell Dell
e Find out when Dell uploads new videos! Leam about
—_— —_— N Ulsife] 0] tochnology. Watch. Downicad. Share. » g'e“ Community Ambassadors :\;
ellHomeSales io page |
Discounts and deals from Dell Canada Home & Home » Go o StudioDell Twitter ¥
Done 4
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Online Social Media Principles

INTRODUCTION

Ewary day, prophe discuss, debate and ambrace The Caca-Cala Campany and awr brands in thousands of on®nae
conversations. We regagnize the vital impartance of participating @ these anline conversations and are
cornnitied to ensuring that we partcipate in oaline soda’ media the right way, These Online Socal Media
Principles have been deweloped to help empower our assocates to participate in this new frontier of
marketing and communications, represent our Company, and share the optimistic and positive spirits of our
bramds,

The yisian of the Campany [o achiewe sustainaale grawth anline and offline &5 puided by cetasn chared valpes
that we live by ag an organization and as individuals:

LEADERSHIP: The courage to shape a better future;
COLLABORATION: Leveraging our collectwe genius;
INTEGRITY: Being real;

ACCOUNTABILITY: Recognizing that if IE s ta be, s up ta me;
FASSION: Shawing cammitment In heart and mind;
DIVERSITY: Baing as inclusiee as awr brands; and

QUALITY: Erswring what we do, we do well,

These Online Social Media Principles are int=nded to awtline bow these values shou'd be demanstrated inthe
anine social media space and to guide your particgation in this area, both wher wou are particinating
personally, as well aiwhen you are scting on beha'l ol the Company. It is crilica’ that wee always remember who
wi are [a marketing company) and what awr robe is in the sociad media community (o build our beards). The
same rules that apaly to gur messaging and communications in tradtaonal meda still apaly inthe anline sacial
redia space; simply because the develapment and implementation of a9 caline socal meds aragram can be
fast, rasy, and inexpansive doesn't maan that different rules apply,

The Comparry entoprages all af its assciates to @xglore and engage in sacial media cammunities at a lewe at
which they fesl comfortable, Have fun, but be smart. The best advice 5 to anpreach enline wedds in the same
way we do the physical ane — by using sound judgment and comman sense, by adhering Lo the Company’s
walsag, and by folawing the Code of Business Condiset and 3 ather apolicable palicies
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* Vsebina

Name 275
Location Ljuldjana, Sven,a

E% zpsslo R
2l

Sio Neoavivra, neprofitna,
mednasnoto priasina
Neviaged orgunizacia - o2
1990 inforreirama, varujemao
+ Foliowtng « & dumr O~ & 79590030 interese
potralatov. 2a 215 s
Mancs Novnec

* Namen uporabe

Odsluzenih baterij ne smete

. . et VP - sokovea, oglagénii mKed gospc?dinj‘s'ke'7 . i ,
odpadke. Kam torej Z njimi! orcr o "
* Spodbujanje ““""‘“:Pw e

nesage zopvsio

.
slock givle
Katerim letalsiim prevoznikom je prepovedano opravijat lete epor dar ipaot
Necowsne formacie © coman v EU? mep /b by TLcuks

pronvansiih Fielov :

. . . Pazljive 5 krediti podjetja EUROALFA ~> hetp: //bit Iy 4utas! i”;"m.:
* Spremljanje in - MG D

' N ~___lubliantan - $e do 15. februaria lahko meniate Zetone LPP - FN - ol .|
L]
analiza

Precemmo cene!
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Vsebina

povezave na zanimive linke,

pogovor z uporabniki,

(osebna) mnenja,

aktualna dogajanja, ki so pomembna za uporabnike,
ekskluzivno (behind the scenes),

¢asovno obcutljive informacije,

sprasujte...
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AAE Domov - Tanja Fajon

()
@' @ ® E m ( 1 http://www.tanja-fajon.eu/ S8ir ') » (%< Google Q)

Most Visited =  Getting Started Latest Headlines 3 Read Later

ud~ @ kniiga -
la;} Domov - Tanja Fajon
Seuping naprednegs zavesnisive
socialistov « demokratov
v Eviopion partamenty KONTAKT
S
SPOROCILA ZA MEDIJE ~ DOGODKI ~ FOTOGRAFIJE ~ VIDEO POSNETKI O MENI O STRANKI N i
DRUZABNIH MEDIJIH
B FaceBook
@ 0 xomentarjev 18. januar 2010 Twitter
Evropska poslanka Tanja Fajon 1% YouTube
®% Flicki A
soustanoviteljica medskupine za zagotavljanje - r
ni'l\l\l\l‘l\ ml\l‘iil\!' xr D‘Y”nﬂnl"l ,,“1“‘- ¥
Read b.static.ak.fbcdn.net HEE 4
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Vzpostavljanje odnosov

Spam s sledenjem > slabo za ugled podjetja

Povezujte se z osebami, ki Zelijo komunicirati z
vami (podjetjem, organizacijo, BZ)

Uporabite vse obstojece kanale: spletno mesto,
newsletter, e-posta, vizitke, predstavitev podjetja
oglase...

Sledite tistim, ki govorijo o vas in ponudite pomoc¢

Virtuao
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~ Vloga agencije

* Coaching (vsebinsko, aplikacije)
* Tehnic¢na in oblikovna postavitev
* Izjemoma upravljanje z racuni

* Spremljanje in svetovanje

* NE pretvarjanje vimenu naroc¢nika!

* Pomembni sta transparentnost & avtenti¢nost

Virtuao
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Vec informacij?

e Jasna Suhadolc

® jasna@virtua.si

® www.twitter.com/jasna

e www.facebook.com/jasna

® www.virtua.si
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